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ABSTRAKSI

Tujuan dari penelitian ini adalah untuk menganalisis signifikansi pengaruh gaya
hidup, promosi, dan kualitas produk terhadap keputusan pembelian smartphone
Oppo di Maju Hardware Madiun.Populasi penelitian ini adalah konsumen yang
membeli smartphone Oppo di Maju Hardware Madiun.Jumlah sampel sebanyak
100 orang.

Teknik pengambilan sampel pada penelitian ini menggunakan purposive
sampling.Hasil penelitian menunjukkan bahwa gaya hidup berpengaruh positif
dan signifikanternadap keputusan pembelian, semakin tinggi gaya hidup
seseorang, semakin baik pula keputusan pembelian konsumen. Promosi
berpengaruh positif dan signifikan terhadap keputusan pembelian, semakin sering
dilakukan promosi, maka semakin baik pula keputusan pembelian
konsumen.Kualitas produk berpengaruh positif dan signifikan terhadap keputusan
pembelian, semakin baik kualitas produk, maka semakin baik pula keputusan
pembelian konsumen.

Kata kunci : gaya hidup, promosi, kualitasproduk, keputusanpembelian
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ABSTRACT

The purpose of this study was to analyze the significance of the influence of
lifestyle, promotion and product quality on purchasing decisions Oppo
smartphone in Maju Hardware Madiun. The population of this study is consumers
who isbuy Oppo smartphones in Maju Hardware Madiun.The sample size is 100
people.

Sampling technique in this research use purposive sampling. The results showed
that lifestyle has a positive and significant effect on purchasing decisions, the
higher a person's lifestyle, the better the consumer purchasing decisions.
Promotion has a positive and significant effect on purchasing decisions, the more
frequently carried out promotions, the better the consumer purchasing decisions.
Product quality has a positive and significant effect on purchasing decisions, the
better the quality of the product, the better the consumer purchasing decisions.

Keywords: lifestyle, promotion, product quality, purchasing decision
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