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ABSTRAK 

 

Penelitian ini bertujuan menganalisis signifikansi pengaruh positif kualitas 

produk, harga dan lokasi terhadap keputusan pembeli pada Soto Ndeso Desa 

Rejosari Sawahan Madiun. Sampel pada penelitian ini adalah pembeli Soto Ndeso 

dengan jumlah sampel 100 responden menggunakan teknik sampling purposive. 

Analisis menggunakan regresi linier berganda dengan uji t. Hasil penelitian 

menemukan bahwa kualitas produk dan harga berpengaruh signifikan dan positif 

terhadap keputusan pembelian, sedangkan lokasi tidak berpengaruh signifikan 

terhadap keputusan pembelian. Diharapkan pihak Soto Ndeso mempertahankan 

kualitas produk dan harga yang ditetapkan serta mengevaluasi akses menuju 

lokasi sehingga mampu meningkatkan keputusan pembelian terhadap Soto Ndeso. 

Kata kunci : kualitas produk, harga, lokasi, dan keputusan pembelian. 

 

 

 

 
Abstract 

This research aims to analyse the significance of the positive influence of 

product quality, price and location to the decision of buyers in Soto Ndeso Desa 

Rejosari Sawahan Madiun. The samples in this study were the Soto Ndeso buyers 

with a sample number of 100 respondents using the purposive sampling 

technique. Analysis uses multiple linear regression with T tests. Results found that 

product quality and prices were of significant significance and positive influence 

on purchasing decisions, whereas location had no significant effect on the 

decision Purchase. It is hoped that the Soto Ndeso maintains the product quality 

and price set as well as evaluating access to the location so as to increase the 

purchasing decision of Soto Ndeso. 

Keywords: product quality, price, location, and purchasing decisions. 


