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CHAPTER V 

CONCLUSION 

 

This research is pragmatic analysis related to the motto of tourism 

advertisements. The analysis focuses on the kinds of meanings and the purposes 

of using the mottos of tourism advertisements. 

The pragmatic meanings found in the mottos of tourism advertisements are 

classified into the meanings related to culture which consist of 23 data, meanings 

related to nature consist of 21 data, and meanings related to modernity consist of 7 

data. The meanings in relation with the culture are divided into three kinds 

including the meanings based on the heritage of the ancient culture (9 data), the 

meanings based on the cultural diversities (8 data), and the meanings based on the 

art and the architecture (6 data). The analysis shows that most of the meanings are 

related to culture and nature, while just a few of the meanings are related to 

modernity. 

Meanwhile, the purposes of the use of the motto in tourism advertisements 

are divided into directive act which consists of 8 data, the commisive act consists 

of 5 data, the representative act consists of 10 data, the declarative act consists of 

23 data, and the expressive act consists of 4 data. According to the aims, the 

analysis shows that most of the mottos which are used have the purpose of 

declarative act. While, only a few of the mottos represent the commisive act and 

expressive act. 



 

 

Morever, the research may give the detailed analysis about meaning that is 

used in the motto of tourism advertisements. It may help advertisers to get the 

detailed information about how to create pragmatic meanings in the mottos of 

tourism advertisements to promote the tourism sites, in such a country. This 

research is beneficial for both linguistics and society. It could improve the 

understanding of pragmatic meaning. In addition, this research could encourage 

other researchers in conducting research related to the study of pragmatic 

meanings in the mottos of tourism advertisements in other fields. 
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