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  Abstrak 

Penelitian ini bertujuan menguji pengaruh langsung kualitas produk, 
harga, dan promosi terhadap keputusan pemakaian jasa epoxy floor 

coating merek GECKO di CV. Berkat Anugerah Mandiri Surabaya. 

Sampel dalam penelitian ini adalah karyawan divisi processing areas, 

mixing areas, rotating areas, mechanical warehouse, raw material 

warehouse dari 3 (tiga) perusahaan manufaktur (makanan, minuman, 

furniture) yaitu, bagian manager operasional, purchasing, finance, quality 

control dan teknisi yang berjumlah 96 orang. Instrumen pengumpulan data 

menggunakan kuesioner. Teknik analisis data dalam penelitian ini 

meliputi statistik deskriptif, uji kualitas data, uji asumsi klasik, analisis 

regresi linier berganda, dan uji Godness of Fit menggunakan SPSS 17.0. 

Hasil penelitian menunjukkan bahwa kualitas produk berpengaruh positif 

signifikan terhadap keputusan pemakaian jasa epoxy floor coating merek 

GECKO di CV. Berkat Anugerah Mandiri Surabaya, sedangkan harga dan 

promosi tidak berpengaruh terhadap keputusan pemakaian jasa epoxy floor 

coating merek GECKO di CV. Berkat Anugerah Mandiri Surabaya. 

 

Kata kunci : kualitas produk, harga, promosi dan keputusan pemakaian jasa 

 

Abstract 

This study aims to examine the direct effect of product quality, price, 

and promotions of the use decision services GECKO brand epoxy floor 

coating in the CV. Berkat Anugerah Mandiri Surabaya. Samples from this 

study are employees of the division processing areas, mixing areas, 

rotating areas, mechanical warehouse, raw materials warehouse of 3 

(three) companies manufacturing (food, baverages, furniture) namely, 

section manager operations, purchasing, finance, quality control and 

technicians which amounts to 96 people. Instrument data collections using 

questionnaires. Data analysis techniques in this study included descriptive 

statistics, test data quality, classic assumption test, multiple linier 

regression analysis, and the Godness of Fit test using SPSS 17.0. The 

result showed that quality of products significant positive effect on the use 

of decision services GECKO brand epoxy floor coating in the CV. Berkat 

Anugerah Mandiri Surabaya, where as the price and promotion were not 

effect on the use of decision services GECKO brand epoxy floor coating in 

CV. Berkat Anugerah Mandiri Surabaya. 

 

Keywords: quality of product, price, promotion and use decision services. 
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