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ABSTRAKSI

Tujuan dari penelitian ini adalah untuk menganalisis signifikansi positif
pengaruh produk, harga, distribusi, promosi, sarana fisik, orang, dan proses
terhadap keputusan memilih Tirtonirmolo Waterpark Ngawi baik secara parsial
maupun simultan. Populasi  penelitian ini adalah pelanggan Tirtonirmolo
Waterpark Ngawi. Jumlah sampel yaitu 97 orang.

Teknik pengambilan sampel yang digunakan adalah purposive sampling.
Hasil penelitian menunjukkan bahwa produk, tempat, promosi, sarana fisik, dan
orang,dan proses berpengaruh positif dan signifikan terhadap keputusan memilih.
harga berpengaruh negatif dan signifikan terhadap keputusan memilih. Secara
simultan produk, harga, tempat, promosi, sarana fisik, orang,dan proses
berpengaruh signifikan terhadap keputusan memilih.

Kata kunci : produk, harga, tempat, promosi, sarana fisik, orang, proses,
keputusan memilih



ABSTRACT

The purpose of this study is to analyze the positive significance of the effect of
product, price, distribution, promotion, physical facilities, people, and the process
of decision choosing Tirtonirmolo Waterpark Ngawi both partially and
simultaneously. The population of this research is Tirtonirmolo Waterpark Ngawi
customers. The number of samples is 97 people.

Sampling technique in this research use purposive sampling. The results showed
that products, places, promotions, physical facilities, people, and processes had a
positive and significant effect on the decision to choose and the price has a
negative and significant effect on the decision to choose. Simultaneously the
product, price, place, promotion, physical means, people, and the process has a
positive and significant effect on the decision to choose..

Keywords: product, price, place, promotion, physical facilities, people, process,
decision to choose
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